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"Witness Greatness" Celebrates The Magnetism Of Music’s Biggest Night

® 

  

SANTA MONICA, Calif.  (Jan. 14, 2016) — The Recording Academy
®
 and TBWA\Chiat\Day have teamed 

for the ninth year to promote the 58th Annual GRAMMY Awards
®
 with the advertising campaign "Witness 

Greatness." Taking place at STAPLES Center in Los Angeles, the 58th Annual GRAMMY Awards will be 

broadcast live in HDTV and 5.1 surround sound on the CBS Television Network, Monday, Feb. 15 from  

8–11:30 p.m. (ET/PT). 

  

The "Witness Greatness" campaign is built around the unique allure of Music’s Biggest Night
®
. For one special 

night in February, the world will turn its attention to the GRAMMY
®
 stage to witness what they know will be a 

spectacle of iconic musical talent, once-in-a-lifetime performances and must-see GRAMMY moments.  

 

The campaign will celebrate the significance of the GRAMMYs
®
 through TV, print, social, and outdoor 

executions showcasing some of the recording industry's biggest acts and best performances. Artists featured in 

the outdoor billboards, wild postings and online advertisements include Lady Gaga, Kendrick Lamar, Bruno 

Mars, Sam Smith, Carrie Underwood, and The Weeknd.  

 

The TV commercial "Spotlight," promoting both Super Bowl 50 and the GRAMMYs, features memorable 

GRAMMY performances by some of the greatest performers of their generation, who came together to play on 

the biggest stage of their lives, representing a pivotal moment in pop culture. The second TV spot, "Confetti," 

features Mars' 55th GRAMMY Awards performance in 2013, proving that practice, struggle and perseverance 

—combined with talent — can prepare you for worldwide success. Aligned with the overall campaign, the spots 

reveal that while viewers can't predict exactly what's going to happen on the GRAMMY stage, they will 

"Witness Greatness." 

 

Link to Spotlight https://youtu.be/91wdeRNv02c 

Embed: <iframe width="560" height="315" src="https://www.youtube.com/embed/91wdeRNv02c" 

frameborder="0" allowfullscreen></iframe> 

 

Link to Confetti https://youtu.be/ntgJUEPnfVQ 

Embed: <iframe width="560" height="315" src="https://www.youtube.com/embed/ntgJUEPnfVQ" 

frameborder="0" allowfullscreen></iframe> 

  

"'Witness Greatness' powerfully brings to life those transcendent moments of achievement that captivate us," 

said Evan Greene, Chief Marketing Officer of The Recording Academy. "Whether it's on the stage at the 

GRAMMYs or on the field at the Super Bowl, these are the rare moments that help define us and inspire 

us. This campaign celebrates these breakthrough triumphs that raise us to new and unexpected heights as the 

world watches." 

 

"Viewers don't watch the GRAMMYs to see run-of-the-mill performances or one-hit wonders," said 

TBWA\Chiat\Day LA Creative Director Jason Karley. "They tune in to see the very best that music has to 

offer; to be surprised, inspired and awed. They watch to 'Witness Greatness,' and the GRAMMYs deliver, time 

and time again. This year’s campaign celebrates that greatness: what it takes to achieve it, how to maintain it, 

and the effect it has on everyone."          

 

About The Recording Academy 

Established in 1957, The Recording Academy is an organization of musicians, songwriters, producers, engineers 

http://www.grammy.com/
http://www.cbs.com/
https://youtu.be/91wdeRNv02c
https://youtu.be/ntgJUEPnfVQ


and recording professionals that is dedicated to improving the cultural condition and quality of life for music 

and its makers. Internationally known for the GRAMMY Awards — the preeminent peer-recognized award for 

musical excellence and the most credible brand in music — The Recording Academy is responsible for 

groundbreaking professional development, cultural enrichment, advocacy, education and human services 

programs. The Academy continues to focus on its mission of recognizing musical excellence, advocating for the 

well-being of music makers and ensuring music remains an indelible part of our culture. For more information 

about The Academy, please visit www.grammy.com.  

 

About TBWA\ Chiat\ Day 

TBWA\Chiat\Day LA is part of TBWA Worldwide. TBWA Worldwide (www.tbwa.com) is a top ten ranked 

global advertising network that holds Disruption® at its core to develop business-changing ideas for the brands 

it works with. TBWA has 11,100 employees across 323 offices in 97 countries and also includes brands such as 

AUDITOIRE, BEING, Digital Arts Network (DAN), eg+ worldwide, The Integer Group®, TBWA\Media Arts 

Lab and TBWA\WorldHealth. TBWA’s global clients include Accenture, adidas, Apple, Energizer, Gatorade, 

GSK, Henkel, McDonald’s, Michelin, Nissan, Pernod Ricard, Pfizer, Standard Chartered Bank, Singapore 

Airlines, Sotheby’s and Vichy. Follow us on Twitter and Instagram and like us on Facebook. 
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